
The One About Subject Lines
How to craft the perfect subject line to improve the response rate in 

your outbound sales development campaigns...



Subject lines won’t save a poor 
email...but they can help.

Key Concept:



What else matters?









Key Concept:

Open Rate tells you the most about your 
audience and their relationship to you, the 

delivery of your message, and then your 
subject line copy...



Categories

1. Pattern Interrupt (Intrigue)
2. Warning (Notification)
3. Personal



Pattern Interrupt



Pattern Interrupt



Pattern Interrupt



In general...the shorter, the better.

Key Concept:



A variety of studies have found that 
30-40 characters is the ideal length.



Warning (Notification)



Warning (Notification)



Personal



Personal



“Yes, this is a fundraising email”
“Best coat ever”

“Hey”



Don’t paint yourself into a corner…

Variety can help you reach different 
people in different ways.

Key Concept:



What to Avoid
● Manipulative - limited order, act now, buy today

● Over-the-top - ‘while you sleep’, free money, lose weight fast, 
no hidden costs

● Too Much Caps and Punctuation - FREE TODAY!!!!



Questions?


